REBUCLIC OF TURKEY MINISTRY OF CULTURE AND TOURISM 

2011 ADVERTISING CAMPAIGN

TECHNICAL PRINCIPLES

Creative Work:

Campaign proposals submitted to the Ministry shall include original works for different media types, containing layouts, storyboards in DVD/CD format as well as presentations on cardboards or similar in print quality.

Essential approach, as stated in communications/marketing documents is to differentiate Turkey from the competitors by highlighting its special features. 

 (Nature, culture, history, life style, hospitality of people,

east/ west and ancient/ modern being in

harmony, will be presented within the framework of modern Turkey.)

The same conceptual approach will be realized in all

markets in which Turkey will be promoted as a touristic destination.

However, varying features (local, cultural) of different countries should be taken into account as highlighted in the Communications/Marketing Strategy document. Further revisions on strategies, slogans, texts, visuals etc. shall possibly be made in accordance with the insights and opinions of the related offices abroad.

A new logotype is not required in the creative works. The existing one used throughout the campaigns since 2000 will be continued. 
Creative work should be presented in an almost finished manner which is also suitable to the media type. Thus, the visual materials used in the art works should truly reflect Turkey.

Creative proposals  should consider the targets and products which are outlined in the Communication/Marketing Strategy document.

a) Printed media: In accordance with market features, layouts which contain “headline, text, slogan and image” should incorporate the following themes:  (primarily sea, sun, beach, culture, history as well as youth tourism, urban tourism, Istanbul destination, health tourism, golfing, yachting tourism and then rafting, congress tourism, incentive tourism, mountaineering, eco tourism and alternative tourism themes etc.)

 It should contain :
b) Visual media (TV, Cinema): storyboards, script, soundtrack

c) Audio media: (Radio): Script, soundtrack

d) Outdoor ads. : Ads including visuals, headlines and slogans. 

e) Interactive ads.  

f) Different creative solutions in line with the new technological developments and trends 
All advertising proposals should be created in line with the country image, promotion strategies and target market characteristics.

Media Planning:

The proposal should consist of the following components:

a) Target groups according to market countries together with

appropriate strategies

b) Media strategy and media distribution by percentage.

c) Recommended dates for carrying out the campaign according to

each market(s).

The proposals should be set out in detail taking into account the

estimated budget for the target market groups and seasonality of reservations by target groups .
Executing Process:

The agency which will execute the campaign will be responsible for manifesting high performance during the contract. Ministry has the right to appoint an independent media auditing company to perform an audit in order to measure the performance. In case of insufficiency, the contracts may be abolished by the Ministry unilaterally.
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